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In spite of the fact that India has the world's second-highest population, the 

nation's median sales of life insurance products remain significantly less than 

those in several Western along with Asian countries. As a result, the insurance 

market in India is seen as highly promising by both international and domestic 

insurance firms investigating to increase their presence and revenue. The 

business of insurance has far-reaching positive effects, from providing 

consumers with more options to ensuring a steady supply of long-term capital 

for businesses and governments. Since insurance is a relatively untapped 

market, this development will lead to a surge in demand for both insurance 

company employees and independent insurance brokers and advisors. 

Insurance policies are created to ease the economic strain left behind by a 

breadwinner's death on his or her loved ones. Diversity, opportunity, 

advantages, and profitability have all been added to the product lineup thanks 

to the expansion of the item line. However, the worker is hesitant about buying 

insurance services because he or she refuses to embrace the danger to his or 

her life, is uninterested in the benefits that are intended for others and cannot 

predict the future. The results show that in India's developing finances, many 

consumers listen to the guidance of their brokers before committing to an 

insurance coverage. We use the concept of scheduled behavior to show that 

individual's perceptions of social standards have a major role in whether or 

not they would acquire insurance. It was also discovered that social factors 

had a role in policy decisions. Customers can choose poor choices and 

purchase insurance plans that could not adequately cover their costs. 

Consumers in this fast-expanding market require more information and 

awareness campaigns. 

Keywords: 

Insurance Products 

Buying Decision 

Sales Services 

Awareness 

Preference   

This is an open access article under the CC BY-SA license. 

 

Corresponding Author: 

K. Meenendranath Reddy 

Assistant Professor 

SVR Engineering College 

Nandyal 

 

1. INTRODUCTION 

When relative to other service industries in the modern business climate, the insurance industry offers plenty 

of room for growth and expansion. Due to risk and uncertainty, healthcare serves an essential part in 

everyone's life. When two people enter into an insurance agreement, one of them assumes an additional risk 

as a substitute for payment while promises financial compensation in the occurrence of a specified loss (such 

as the insured's passing away or becoming incapacitated, or the expiration of the policy's term). Only by 

studying buyer behaviour can businesses and marketers learn when, which reasons, and the way an item is 

purchased. Customers' actions in the market for, purchase of, and use of an item indicate that they appear 

optimistic about meeting their needs are the basis for this claim. The investigation of buyer behaviour is 

concerned not only with what consumers buy, but also with their motivations for making those purchases, 

their reactions to those purchases, and the frequency with which they make those reactions. Customers' habits 

of buying and using things are highly variable. The identical item will be purchased, but it will be used to 

entirely different ends by everyone. 

https://creativecommons.org/licenses/by-sa/4.0/
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Life insurance is not widely known in the Indian consumer sector. This is mostly due to the fact that policy 

buyers lack complete awareness of their intended function. Purchasing annuity coverage is motivated mostly 

by a desire to safeguard the insured's dependents financially in the case of the policyholder's untimely passing. 

If a breadwinner dies when his or her children are still young, for instance, they will have to deal with the 

financial fallout of losing that person's support. His relatives continue to make their usual payments to utilities, 

financing, and credit card companies, as well as save for things like college and future. In order to alleviate 

this financial stress on loved ones, major carriers have introduced competitive life coverage programmes. 

2. STUDY ON INSURENCE  

To verify our conceptual framework and our hypothesised interactions between model components, we 

employ Structural Equation Modelling (SEM). The first is the architectural approach, while the second is the 

measurement element model. The academic is able to quantify a latent idea by means of a number of indicator 

factors thanks to the assessment method. In the route approach, latent ideas serve as separate factors that may 

influence a target parameter, and the regression formulas specify the course of causation. 

To illustrate the flow of causation in the established structural model, we employ the concept of Expected 

Behaviour. The data's correlation pattern was analysed using a number of various methods. The maximum 

likelihood estimator (MLE) was utilised in order to calculate the results of the SEM model. After a number 

of iterations, we found an approach that best suited the data. 

Recent years have seen a rise in the general public's awareness & care regarding medical concerns. Because 

of this, going to the doctor's office or the hospital is considerably more expensive than it used to be. 

Meanwhile, the price of medicine has skyrocketed, in addition to the means of the average person. The trend 

towards medical privatisation is a contributing factor. Private healthcare facilities, such as hospitals and 

nursing facilities, are expensive to visit. Publicly financed medical coverage, which provided gain for 

individuals of the lowest socioeconomic category, nevertheless protect a great deal of individuals, still there 

is present a massive the amount of individuals who do not receive advantages from this programme given 

that the Indian economy represents one of the many instances of an economy where nationalised and public 

enterprises co-exist. 

 

Fig: structural approach of insurance pattern. 
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 The percentage of various age groups that have various types of insurance for life. Several participants in the 

25-34 age range possessed term insurance, whereas those in the 34-45 age range held multiple plans. People 

with average monthly earnings bought term insurance, whereas the wealthy bought numerous policies. There 

was no distinction among the owners of term, savings, or various policies with regard to of academic 

achievement or employment. Figure depicts the breakdown of 298 policyholders throughout 12 life insurance 

companies. 

 

Fig: insurance policy holders in various providers. 

The causes are displayed in a frequency distribution pie graph in the illustration. About 43% of those whose 

coverage expired said they had done so because the initial motivation for purchasing life insurance no longer 

applied. Another 15% said they were unhappy with the policy because it didn't provide enough return on what 

they invested or because they realised they were making an error in purchasing it. Therefore, mis-selling may 

be to blame for around 15% of cancelled insurance policies. About 21% indicated they were unable to afford 

the fee, and another 20% claimed they failed to pay it. 

 

Fig: Insurance Lapsation reasons. 

3. IMPORTANCE 

You should not underestimate the value of life coverage. Gaining economic security is good for you as well 

as your loved ones. In addition to peace of mind, coverage for life offers a number of other advantages. It can 

aid you in reaching a variety of objectives. 
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Transferring responsibility is the primary logical purpose of insurance for property and casualty. Its goal is 

to make unintentional loss more tolerable by lowering the associated financial risks. This is accomplished by 

exchanging the chance of a major loss for the cost of a small, predictable fee—an assurance premium—to a 

specialised insurer. 

Life insurance in the capital is the primary focus of the research. Insurance requirements, age ranges, ratings 

from consumers, and other factors help define the market's many subsets. This study combines mostly 

exploratory and descriptive elements. Both main and secondary sources are used to compile this data. The 

research relies heavily on initial information, which was gathered through the development of a thorough 

survey. Client feedback and shopping habits were gathered via personal conversations and a survey. Articles 

and newspaper/magazine excerpts focusing on life insurance provided the secondary data. In general, the 

methods used for selecting samples were arbitrary and expedient. 68% of the 125 people polled said they had 

life insurance. A full third of those polled either do not have an active insurance coverage or have let it lapse. 

This is best illustrated with a figurative example. 

 

Fig: people % of insurance policy. 

The 85 respondents who indicated that they had an insurance plan, 35% held a retirement savings policy, 

25% had a term regulations, and 20% had a unit link insurance policy (ULIP).Twelve percent of responders 

had Length and Investment insurance, and eight percent have Term, Endowment, and ULIP plans all in one. 

 

Fig: Insurance policy types. 



ISSN: 2583 5343  Int. J. of IT, Res. & App, Vol. 2, No. 4, Dec 2023: 12-16 

 

 

K. Meenendranath Reddy, S. Sreenivasulu, M. Nabi Rasool, G. Rama Purusotham Reddy, (2023). A 

Study on Consumer Behaviour of Buying Products towards Insurance Policies in India. 

16 

4. CONCLUSION 

Several variables, including psychological and socioeconomic considerations, as well as political and laws 

and historical realities, influence customers' decisions to purchase life coverage. Although this is by no means 

an all-inclusive list, it provides more than enough information to make an informed choice. In general, 

participants are pleased with their health care providers, although they have high expectations for the products 

they purchase.  Users & people who don't of online financial services were surveyed to gauge their opinions. 

The findings may be utilized to better tailor the website to the needs of the target audience and to improve 

the customer experience. Online insurance business has a promising future in India's smaller cities, where 

more and more individuals are adopting cutting-edge technology. 
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